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Celsa Group
Celsa owns mills all around Europe and its total production
has reached 9 Million tons of long products

CELSA DISTRIBUTION 
(Norway, Sweden, Finland,Danemark)
Acquired in 2006.
Sales of rebars, coils, meshwire
Manufacturing: mesh, cut & bending

Celsa Nordic (Moirana/Norway)
Acquired in 2006 and integrated to the Group. 
It is the only producer of reinforcing steel in 
Scandinavia

NERVACERO (Bilbao)
Producer of reinforcing steel, it has a filial  
Laminaciones Arregui- which produces tubs. 
They were acquired respectively in 1988 and 
1996. Nervacero is located in Vizcaya and 
completes installations in Barcelona. 
Laminaciones Arregui consists from two 
factories in Alava. 

GSW (Santander)
Acquired in 1987, it is one of the most 
important producers of  wire rod in Europe. 
The company is located in Santander and it 
has its own harbour that gives advantage in 
competition on the international market.

CELSA (Barcelona)

Founded in 1967, Celsa produces reinforcing 
steel, round bars, wire rod, flat bars, 
squares, angles, beams, profiles and electro-
welded mesh.

CELSA  UK (Cardiff/UK)
Acquired in 2003, is the biggest producer of 
reinforcing steel in Great Britain and an 
important producer of long products. The 
installations consist from one furnace and 
two rolling mills: one for reinforcing steel and 
the other for merchants

CELSA HUTA OSTROWIEC (Poland)
Acquired in 2003, it is the biggest producer of 
reinforcing steel in Poland.
The installations consist from one steel mill, 
one rolling mill for rebars and merchants and 
the forging division.

Celsa Atlantic (Coruña)
Acquired in 2007, it principally produces 
rebars and wire rod

Celsa France (Bayonne)
Acquired in 2007, it has a steel mill faciity
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World GDP
(Percentage change on preceding year: 2001-2008)
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Macroeconomic situation
GDP Evolution

Source: EUROPEAN COMMISSION – Economic Forecasts – Spring 2007
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Macroeconomic situation
GDP Evolution
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Steel consumption situation
World finished steel consumption
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Steel consumption situation
China – Total growth (%)

Source: IISI – Short Range Outlook, March 2007
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Steel consumption situation
China – Steel consumption

Source: IISI – Short Range Outlook, March 2007
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Steel consumption situation
lndia – Total growth (%)

Source: IISI – Short Range Outlook, March 2007
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Steel consumption situation
lndia – Steel consumption

Source: IISI – Short Range Outlook, March 2007
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Steel consumption situation
Russia – Total growth (%)
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Steel consumption situation
Russia – Steel consumption

Source: IISI – Short Range Outlook, March 2007
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Steel consumption situation
South America – Total growth (%)
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Steel consumption situation
South America – Steel consumption

Source: IISI – Short Range Outlook, March 2007
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Long products market
World sections vs. rebars consumption
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Rebars market
World rebar consumption

World Rebar Consumption (Million tons)
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Rebars market
World rebar consumption per capita: 2003 vs. 1st half 2007
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International price situation
Standard melt shop and rolling mill costs
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Outlook
Outlook for the nearest future

GLOBALIZATION
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Outlook
Outlook for the nearest future

Strong rebars demand all over the world, with the 
major exception of North America

Specially in developing markets. Only China, 
representing 40% of the worldwide rebars market, grew 
10% in 2007 1st half

Strong scrap prices and high energy & transport 
costs inflation

CONCLUSION OF THIS SCENARIO:

Upwards price trend and healthy

marketplace situation in a growing market
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Mill. Ton. Mill. Ton.

1 NIPPON STEEL 28,3 1 ARCELOR-MITTAL 117,2
2 USINOR SACILOR 17,6 2 NIPPON STEEL 32,7
3 BRITISH STEEL 14,7 3 JFE 32,0
4 USX 14,1 4 POSCO 30,1
5 POSCO 13,1 5 BAOSTEEL 22,5 19%
6 NKK CORPORATION 12,0 6 U.S. STEEL 21,2
7 ILVA 11,8 7 NUCOR 20,3
8 THYSSEN 11,8 8 TANGSHAN 19,1
9 BETHLEHEM STEEL 11,7 9 CORUS GROUP 18,3

10 SUMITOMO 11,0 10 RIVA GROUP 18,2 27%
11 KAWASAKI 10,9 11 SEVERSTAL 17,5
12 LTV 9,5 12 THYSSENKRUPP 16,8
13 SAIL 8,4 13 EVRAZ GROUP 16,1
14 KOBE STEEL 6,5 14 GERDAU 15,6
15 ISCOR 6,3 15 ANSHAN 15,3 34%

WORLD 779,6 WORLD 1224,0
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1988 2006
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Outlook
Top steel production companies – Crude steel output

Source: IISI
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Thank you for your attention


